
 

 

 

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Liverpool ONE has become the ‘new heart of the city’ since its official 

opening back in May 2008. The £1bn regeneration scheme, which has 

propelled Liverpool back into the top five retail destinations in the UK, has 

helped contribute to a remarkable turnaround in the city’s fortunes post-

Capital of Culture. 

 

The development was named ‘Shopping Location of The Year’ by Retail 

Week, the award being judged by some of the biggest names in the UK 

retail industry. It’s just one of a raft of prestigious accolades and awards 

the development has received in recent weeks including Mixed Use 

Development of the Year, Property Week/Best Centre Mix in UK, ATCM - 

association of town centre management. 

 

Liverpool ONE has already been noted as an ‘outstanding’ shopping and 

leisure destination by industry leaders with its shoppers clearly sharing their 

opinion. Consumers have flooded back to the city in their hundreds of 

thousands drawn away from out of town malls and rival locations to 

continue spending in Liverpool ONE’s stores and restaurants despite the 

current economic climate. 

 

With its cutting edge, open-air design and a top retail mix, Liverpool ONE 

has evolved the standard of shopping in the UK and continues to impress 

with a steady flow of new signings all eager to feel the benefit. 

 

Having all this success in just under a year is testament to the fact that 

Liverpool ONE is a new model in retail development and a prime location 

for promotional activity in the heart of Liverpool city centre. 

 

 

• Average weekly footfall of 550,000 

• 42 acres in the heart of Liverpool city centre  

• 1.65 million sq ft of shopping and leisure  

• Flagship stores John Lewis & Debenhams  

• A unique blend of over 20 bars, restaurants and cafes 

• 14 screen Odeon cinema  

• 5 acre beautifully landscaped Chavasse Park 

• Over 3000 parking spaces  

• A catchment population of 4.7 million (Source: CBRE)  

• Catchment area spends more per head on fashion and footwear than any other UK city 

• New brands to the city including: Debenhams, Apple, Cath Kidston, Jigsaw, Pull & Bear, American Apparel, 

Urban Outfitters, Las Iguanas, Zizzi, Yo Sushi, Wagamama 
(Source: RCT Analytics) 

 

Liverpool ONE 
‘Shopping Location of The Year’ 

   

 

Key facts about Liverpool ONE 

 


